
30 Maud Street, Maroochydore

Phone 5443 9350
www.wrightdevelopments.com

Homes built with integrity
proven over time

design  construct   complete

Dealing directly 
with the owners 
from start to finish.
Since 1986

QBSA Lic. 1051992
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Look no further than Ban Tacs accounting services.

Specialising in small & medium businesses and individual
accounting and taxation Ban Tacs offers a comprehensive
and professional service in a relaxed down to earth fashion.

Our mission is to offer you the best service and to provide
the best possible outcomes for you and your business.

•  Individual Tax Returns - standard fee $110
•  Investment & Self Managed Super

- tax implications, set up & management
•  BAS statements
•  GST advice and returns   •  Full accounting services

Ask about our Whole Business Analysis, designed to
help your business grow and improve the bottom line.

Call us today for a comprehensive, professional and
down to earth consultation.

Looking for an accountant
who treats you like a person

not just another number?

Phone 07 5443 8004
Check out our website for weekly tax tips www.bantacs.com.au
Suite 11, First Floor, Esplanade & Second Ave, Cotton Tree

Beachmere And Ningi Taxation Accounting Computer Services
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With a range of 5 star products and people that know your business,
why not come and talk to us?

Cliff Beveridge
Relationship Manager
Ph: 07 5491 1543
Email: Cliff.Beveridge@anz.com

Mandy Cummins
Relationship Manager
Ph: 07 5479 9224
Email: Mandy.Cummins@anz.com

Want to talk

Franchise?

Talk to ANZ. Business Bank of the Year.

Money magazine’s Consumer Finance Awards 2007 as awarded by Money magazine in partnership with Cannex.  

Australia and New Zealand Banking Group Limited (ANZ) ABN 11 005 357 522. ANZ’s colour blue is a trade mark

of ANZ.  Item No. 929250  10.2007  W121447

Tuesday, November 20, 2007 MyBUSINESS | PAGE 21 DailyDaily

taxes of this sort are not
applied.

If it is any consolation,
Queensland has lower
land tax rates than
many other states. For
example, in New South
Wales $1,000,000 worth
of land would attract a
tax bill of $11,116 per
annum, while in the
ACT the cost would be
$14,000 and a whopping
$16087.50 in Tasmania.

If you are planning on
investing in property,
one way to minimise an
exposure to land tax is
to own lower-value
properties in a number
of different states so as
to take advantage of the
tax free threshold in
each state. It is only in
Tasmania and the ACT
that there would be any
significant amount of
land tax to pay on a
property held to a value
of $250,000.

If you’re looking at
investing in property,
don’t forget to add a
land tax liability into the
equation and consider
structuring your port-
folio in a way which
might minimise your
exposure to the impost.

Travis Schultz is
managing partner of
Schultz Toomey O’Brien.
PH: 5413 8925. 

P
ROPERTY in-
vestment is an
industry littered
with state and

local government taxes
which contribute signif-
icantly to government
revenue but provide a
real disincentive to
investing in the sector.

Despite being a so-
mewhat obvious levy on
property investors, land
tax is often overlooked
by those purchasing
investment properties ...
at least until the bill
arrives!

In Queensland, the
maximum rate at which
land tax is assessed is
1.25% of the unimproved
capital value of the
property. 

A tax free threshold of
$500,000 does exist ho-
wever, which means that
land owners are not
assessed on the first
$500,000 in value of the
properties that they
own.

A person’s principal
place of residence is
exempt from land tax
and is not considered in
applying the tax free
threshold.

Despite these conces-
sions, land tax can still
be a significant burden
on property investors.
For example, an investor
with properties valued
at $1,000,000 would be
exposed to a land tax bill
of some $5875 each year.
When you consider that
is paid on top of rates,
stamp duties on pur-
chase and mortgages,
registration and council
fees, it becomes easy to
understand why there
has been such a large
flow of money into the
stock market where

Chin up, Qld has
lowest land taxes

LEGAL EAGLE
Travis Schultz

W
HEN Joel and Tania
Turner opened their
first Shine Beauty
salon in the Austra-

lia Fair Shopping Centre on the
Gold Coast in 1999, their modest
ambition was simply to “keep
the doors open”.

They’ve done a lot better than
that, with three additional out-
lets now operating and big ex-
pansion plans in place.

Two of the new salons are in
Brisbane – one at Chermside
Shopping Centre and one in the
Myer Centre – and another at
Sunshine Plaza.

But, apart from winning the
lifestyle and wellbeing category
in the recent Sunshine Coast
Excellence in Business Awards,
the big news is the company is in
the process of relocating head
office from the Gold Coast to
Caloundra’s Bulcock Street, Joel
saying the decision to move was
based “50% on business, 50% on
lifestyle”.

“We’ve got a family holiday
unit at Bulcock Beach and we
probably spend 70% of our week-
ends up here – I’ve done a lot of
travel and I can tell you it’s a
pretty impressive part of the
world,” Joel said.

“But it’s also about balance.
The Sunshine Coast comple-
ments our philosophy which is
achieving a balance between
being passionate and energised
about our business, but also
being able to take time out.”

Joel said also the new head
office would be a perfect location
as the company prepared to
enter a new growth phase.

“Franchising is the direction
we’re going to go in. We’ve en-

listed some expert help ... our
operations manuals are nearly
complete,” he said.

“We’re looking at south-east
Queensland for the first 20 to 30
stores.”

The couple complement each
other perfectly in the business,
with Tania having worked in the
beauty industry for several
years before starting Shine, and
Joel having almost two decades
of marketing and business expe-
rience on his resume.

He established his own crea-
tive agency, Design Turn, on the
Gold Coast in July 1993, before
teaming up with Joe Sands in
2000 to form Turner Sands Ad-
vertising. That business became
one of the Gold Coast’s largest
specialist advertising agencies
with its client list including
several ASX-listed companies.

Turner Sands has just joined
with SMART, one of Australia’s
largest independent advertising
agencies to form SMART
SANDS.

“I’ve been reducing my work
in that business to spend more
time on Shine,” Joel said.

“The beauty industry is be-
coming more mainstream and
Shine plans to be positioned in
the centre of the sector.

“I believe the region, and
Caloundra City in particular, is
just about to really take off.”

Joel also said he and Tania
were “thrilled” to win the Excel-

lence in Business award, adding
he believed the IT system the
company had created had clearly
impressed the judges.

“We’ve got a reporting system
whereby each manager inputs
all the information every day
which we can access no matter
where we are to see how things
are going,” he said.

“But you can have the best
system in the world, and it will
mean nothing if you haven’t got
good people to go with it.”

Couple
born to
shine

BEAUTY BEST: Joel and Tania Turner have combined their
respective expertise, owning and operating Shine Beauty
Salon. 

SECRETS OF OUR
SUCCESS
Shine Beauty

FACT FILE:
COMPANY: Shine Beauty.
FOUNDED: 1999
LOCATIONS: Southport, Chermside, Brisbane CBD, Sunshine
Plaza
STAFF: 32
SECRETS TO SUCCESS: “Number one is staff ... you’ve got to
grow them as people. It’s also about energy, and a good re-
porting system which is essential for a company like ours
which is so widespread.”


